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Before she could even read, Wendy Coulter was 

helping her dad sell shoes in his shoe store. Back then, 

promotions and marketing meant going on the radio to 

play guitar or riding an elephant in the town parade.

A lot’s changed, but entrepreneurship certainly runs in 

the family. After graduating from the School of Design 

at N.C. State University with degrees in Architecture 

and Industrial Design and a minor in Communications, 

Coulter entered the workforce for a bit. But in 1995, she 

founded the business with a desire to put her own ideas 

to work, creatively solving problems for small businesses.

For Wendy, the hummingbird symbolized what she 

wanted to do: fly. Hummingbirds can fly forwards, 
backwards, sideways and upside down. Over two 

decades later, Hummingbird Creative Group is doing it, 
thanks to a diverse and dedicated staff. And, Wendy is 

still intent on sitting down personally with each client to 

understand the essence of their brand.

With over 25 years of sales and marketing experience 

and over 20 years of design and branding experience, 

Wendy Coulter’s passion is to help businesses more 

effectively communicate their positioning, differentiate 

their brands and grow revenue. She has grown 

Hummingbird with a commitment to move marketing 
initiatives forward for clients in a way that profoundly 

and positively impacts all areas of their business, and she 

encourages her team to exchange egos for listening, 

connecting and driving engagement to help clients live 

the brand as much as communicate the brand.

Hummingbird Creative Group is an award-winning 
full-service branding agency that helps companies 
define brand strategy, develop sustainable brand 
messaging and implement marketing tactics through 

advertising, graphic design, sales enablement, public 

relations and online marketing services. Under Wendy’s 

leadership, the company has won the “Pinnacle Business 

Award” from the Raleigh Chamber of Commerce, as 

well as “Business of the Year”, “Employer of the Year” 

and “Successful Achievement” awards from the Cary 

Chamber of Commerce.

Wendy’s team at Hummingbird has also won numerous 
design awards including two Davey Awards in 2015, 

two Marcom Awards and two Davey Awards in 2014, 

two Mature Media Awards in 2013, an RBMA Quest 

Award in 2010, two MAME Raleigh Awards in 2009, 

two American Corporate Identity Awards in 2007, two 

American Corporate Identity awards in 2007, three 

American Corporate Identity awards in 2006, Triangle 

ADDY Awards in 2004 and 2005, and silver and bronze 

international Summit Awards in 1999, 2000 and 2008. 

Wendy has won numerous awards for her civic work 

in the local business community including the “Top 

50 Entrepreneur”, “Women in Business”, “Woman 

Extraordinaire”, “Movers and Shakers” and the “40 

Under 40 Leadership Award”, just to name a few.  She 

is actively involved in a variety of community and civic 

endeavors, and frequently presents on topics such as 

branding, marketing, advertising and design. 

She can be reached at 919-854-9100 ext. 301 or by 

email to wendy@hummingbird-creative.com.

Like the 
hummingbird, 
 your brand should 
fill your  prospects’ 
minds not only 
with delight, but 
deeper emotions.

Wendy Coulter
CEO - Hummingbird Creative Group 



Features Tell...Benefits Sell!
Often even the best sales and marketing teams have 

a hard time moving away from telling customers 

about the features of their product or service offering 

and connecting emotionally to the customer through 

truly identifying and communicating the benefits. It’s 
important to understand the attributes and features 

of what you are selling, but identifying true customer 

benefits is very important to positioning your brand for 
growth. And, understanding how to take those benefits 
and tie them to a value your customer holds dear to 

create an emotional tie is a key to increasing demand 

and sales of your product or service!

Hit Your Target! 
Often new customers tell us their “target market” is 

anyone who will buy their product or service... Identifying 

a specific target audience and targeting your marketing 
messages is essential to a successful marketing plan. 

Understanding that defining an even tighter niche 
and channels for your various offerings will take your 

marketing to an even higher level. It’s important to 

better define who is most likely to buy from you... your 
primary and secondary target markets, as well as niche 

and channel markets you can target to grow sales. 

In this workshop, we will help you define your targets’ 
demographics so you can better locate and sell to them, 

including: title, income, gender, socioeconomic class, 

lifestyle factors, region, psychological factors, etc. We 

will also walk you through identifying new niches and 

channels based on how customers buy, what they are 

looking for, and where you can fill in the gaps!

I Think I Can…  
No, I KNOW I Can
Based on her personal story of business trials and 

tribulations, this talk is an inspirational presentation 

about succeeding in business no matter what. From 

starting a business at age 24 in an industry she had 

never worked in, overcoming serious financial problems, 
and taking a lot of discouragement from close mentors, 

to managing through human resource nightmares and 

pursuing a business partnership after 20 years, Wendy 

talks about the importance of perseverance to the 

success of any business.

Collaboration Builds Loyalty 
We all have partners, champions and advisors in 

business. The importance of these contacts to your 

brand is tremendous, and learning to leverage them 

into collaborative relationships can enhance your 

brand, reinforce your message and grow market share! 
Join us to learn how to collaborate with vendors, 

employees, charities, customers, past employees, 

those you’ve supported, friends, family, peer groups, 

associations and more. You will walk away with a better 

understanding of how these partners, champions 

and advisors can become loyal brand advocates 

committed to helping grow your business!

The Price Is Right! Pricing 
and Promotion Strategies to 
Grow Your Business 
Price is one of the 5 P’s of Marketing, and the 

importance of a solid pricing strategy to your overall 

marketing plan is immense. Pricing strategies involve 

more than just figuring out how much you should charge 
for your goods or services! You need to develop a 
pricing process to determine market share, competitive 

pricing structures and whether you can raise cash to 

fuel your business. Often, businesses guess at what they 

should charge rather than understanding all the costs 

of doing business. It’s important to have a way to track 

costs so that you can easily change pricing depending 

on business needs and market demands. 

Wendy Coulter is available to speak on the following topics, 
or she can tailor a topic to your audience if needed.
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